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‘Twas the night before Christmas… 
no wait, it’s a week until Thanks-
giving. When were the Miss Exot-
ic Oregon finals again? November 

29th? Fuck! Way to go, Exotic magazine, you 
totally missed it. Right now, everyone in Ore-
gon knows and anyone on the planet with an 
internet connection, has the power to find out 
who the winner of Miss Exotic Oregon 2014 
is. Except you. You’re the last one to know.  
One would think, that since Exotic put up next 
month’s cover and $5,000 in cash, that they 
would at least bother to show up. Stupid mag-
azine—everyone else was there. Were you 
just too busy, to witness the greatest night 
in Exotic magazine history? It seems like it 
was only yesterday, that 17 of Oregon’s sex-
iest erotic entertainers, from the state’s pre-
mier exotic clubs, all came together at Dante’s 
to battle for the crown, and the new Queen 
was chosen. Wait a minute…it was yesterday, 
wasn’t it? 

To you, yes, this magnificent evening was 
just last night. But, to me and Exotic maga-
zine, it hasn’t even happened yet. Our print 
deadline happened weeks ago. At Exotic, we 
are forced to live approximately 15-30 days in 
the future, depending on leap year and day-
light savings.  Such is the plight of monthly 
publications. When it comes to on-the-spot re-
porting, we’re usually not the ones breaking 
the newsflash of the moment.  

We have considered several solutions to 
produce a more timely reporting cycle, but 
the time-travelling DeLorean has been out of 
service since our Y2K insurance lapsed and 
sending a cyborg into the future didn’t work 
out either, so we will continue to talk about 
the hottest news that happened three weeks 
ago! Fuck Newsweek! They don’t even print 
on paper anymore. You want up-to-the-min-
ute news, install the app on your phone. But, 
if you want all the dirt on all the sexiest clubs 
and the naughtiest girls in Oregon—you’re in 
the right place. But, sorry, we still have no idea 
who won Miss Exotic Oregon. We had consid-
ered running 18 different issues with 18 differ-
ent covergirls, and only releasing the winning 
cover, but that would have been a bit much— 
don’t you think? While I can’t tell you who won 
in this month’s issue, I am finally able to tell 
you who all of the finalists are.  

But, enough about all that, Exotic maga-
zine, myself and everyone behind, in front of, 

and underneath Miss Exotic Or-
egon 2014, would like to congrat-
ulate the following ladies—as we 
present the official list of finalists, 
that all battled fiercely in their 
quest for the crown. Except that 
broad that didn’t show up. Fuck her! 
Best of luck to all the rest of you! 

Charlie - Mystic Gentlemen’s Club
Loui - Boom Boom Room
Marlee - Mystic Gentlemen’s Club
Lark - Kit Kat Club
Austin Wilde - Kit Kat Club
Dallas - Mystic Gentlemen’s Club
Damian - Sassy’s/Kit Kat Club
Layne Fawkes – Devils Point/Kit Kat 
Club
Steely - Stars Salem
Elyse - Club Rouge/Mystic Gentle-
men’s Club
Leigha Mishelle - Stars Cabaret 
Bridgeport/Club Rouge
Natalie - Mystic Gentlemen’s Club
Lyrik Allure - Safari Showclub
Maggie - Mary’s Club/Sassy’s
Berlin T. Onnatop - Devils Point/Kit 
Kat Club
Bryana - Boom Boom Room
Brodie Grody - Devils Point
Armani

ShOw ME thE MONEy!
Don’t take any wooden nickels. Queer 

as a three dollar bill. It’s all about the 
Benjamins. Put your money where your 
mouth is kids! It’s time to take a look at a 
new trend in the clubs around town where 
nudie bar funny money has been popping 
up on the rack more frequently, as accept-
able currency in the pursuit of live nude vagi-
na. In the early days of the Northwest, back 
when Sacajawea was flashing her generous  
tribal bush to Lewis & Clark, she probably 
offered this service in exchange for paint-
ed clay beads. Flash forward to present-
day, where a Miss Exotic Oregon contestant 
steps off stage—buried under an enormous 
collar of multi-colored mardi gras beads that 
smell of sweat, Victoria’s Secret body spray 
and sadness.

With in-house currency, customers are ba-
sically purchasing a gift certificate for the club 
and the treasures within. Whether said trea-
sure be a prime rib dinner, or a premium des-

sert in the VIP lapdance room—club cur-
rency is legal tender. I personally fell prey 
to an in-club promotion in Las Vegas, 
where VIP bucks were being sold for 
fifty cents on the dollar if I bought $100 
or more.  So $100 will get me $200 in 
lapdances? Where do I sign? I took my 
magic bills straight to the VIP, got 5 danc-
es from 2 girls at the same time for only 
$100. I was a happy guy. Right? Wrong. 
After they showed me the fine print, said 
bills were not valid on the same day pur-
chased and now these motherfuckers 
tell me I owe $300—$200 for the danc-
es and $100 for the VIP room fee. Buyer 
beware! Sometimes, funny money is no 
laughing matter.

Locally, Club Rouge runs some pret-
ty solid promotions with their “Rouge 
bucks” and the Stars Cabaret chain has 
been rewarding their VIPs with in-house 
currency for years. After a DJ meeting 
at Mystic recently, it was mentioned that 
Mystic Money might soon be put into 
play as a promotion. To this, I respond-
ed, “What’s next? Pitiful Pennies? Yeah, 
that’s right Princess, you can have that 
one—it’s on me.

Perhaps the biggest story of alterna-
tive strip club currency, popped up in lo-
cal news late last year, when Casa Di-
ablo heated up some controversy by 
resurrecting the two-dollar bill as its pri-
mary form of tender—in hopes of stim-
ulating increased tipping. The fire got 
even hotter, once club owner, Johnny 
Zukle, decided to stain the edges of all 
two-dollar bills blood red, to keep in line 
with Casa’s inspiration of From Dusk Till 
Dawn’s vampiric theme. As the Rose 
City progressively became infected 
with bloody deuces, Johnny got some 
unwanted attention by the Secret Ser-
vice and the Department of Treasury, for 
defacing US currency. Was this a bad 
thing? Well, we’re still talking about them 
a year later, so you be the judge.  When 
the bloody bills were eventually shunned 
by banks and local businesses, Casa in-
directly had created funny money out of 
actual legal tender. Maybe nobody else 
will take them, but you can bet they will 
always be welcome at Casa Diablo. As 
an industry worker, I accumulated a fair-
ly reasonable cache of Casa’s forbidden 
bills, and it’s true, they became more 
and more difficult to spend without be-
ing judged or questioned. But, even-

tually, I was able to pass off the sinful 
currency without much effort. I believe I 
spent my last 10 of them on Girl Scout 
cookies. And, maybe, just maybe, that 
girl scout will eventually find out where 
the strange bloody bucks came from. 
Perhaps, she will go online and read all 
about them and as soon as she turns 
18, she will take those 10 stained bills 
and go to have a nice, vegan meal at 
Casa Diablo—and that ladies and gen-
tlemen, is how a Sinorita of the Month is 
born. And, it was all my fault. Fuck. I’m 
sorry Jesus. Happy Birthday.

One last little treat to stuff in your 
stocking, is a local success story of one 
of the hardest-  working hotties in the ex-
otic business, Lexi Campbell. When we 
first met Lexi in last year’s Miss Exotic 
Oregon competition, we knew she was 
a force to be reckoned with. And, we 
were absolutely right—not only is she 
our Exotic covergirl of the month, sexy 
Lexi is currently appearing in the Hus-
tler Magazine Holiday Issue available 
on newsstands now. Once again, the 
time-lapse continuum made it impos-
sible for me to tell you all about Lexi’s 
amazing magazine signing party at the 
Kit Kat Club on November 30, seeing as 
how this issue was delivered that very 
night. But maybe next time, you should 
just stay in touch with our covergirl and 
Hustler Honey herself. For more on Ms. 
Campbell check her out live at Club 205 
and Heat or follow her online at twitter.
com/LexiCampbellPDX or Facebook.
com/OfficialLexiCampbell.

Coming next month in Exotic, it’s 
the biggest issue of the New Year—
when Miss Exotic Oregon 2014 will be 
revealed in our pages for the first time. 
Until then, enjoy the holidays Portland, 
and remember, nothing warms up those 
winter blues like a hot lapdance. But, 
if the burning in your lap continues for 
more than 6 hours, please see a physi-
cian immediately.

DECEMBER EVENTS
SUN 1 – Stars Cabaret (Beaverton) - Toy 
Drive for Tots - Bring in a new, unwrapped 
toy & get in free (through Dec 21) 
thU 5 – Mystic Gentlemen’s Club - Jell-
O Wrestling Party
fRI 6 – Dante’s – The White Buffalo with 
Battleme and Michael Dean Damron
Stars Cabaret (Bridgeport) - Mus-
tache Party with a cash prize for best 
mustache
SAt 7 – Exotica International - Winter 
Freeze VIP Event with feature perfor-

mances, prize giveaways & beverage 
specials
SUN 8 – Devils Point - Witchburn with 
Black Snake
wED 11 – Mystic Gentlemen’s Club - Ci-
roc Vodka presents The Ms. Mystic Re-
vue & Christmas Boutique Blowout
fRI 13 – Stars Cabaret (Salem) - Holi-
day Party & Toy Drive - bring in a new, 
unwrapped toy & receive a special gift 
from Stars
SAt 14 – Dante’s - Zepparella
SUN 15 – Devils Point - 9th Annual Bad 
Christmas Sweater & Mustache Contest 
with huge prizes!
MON 16 – Star Theater - The EL VEZ & 
Rosie Flores Merry MEX-mas Show
wED 18 – Club 205 - Covergirl Dance 
Contest
fRI 20 – Safari Showclub - Fireball 
Xmas Party
Pallas Club - Feature Night with Lyrik 
Allure
Wild Orchid - Winter Wonderland
Gems Gentlemen’s Club - Bad Santa’s 
Wonderland with Xmas-themed drinks 
and fish bowls
SAt 21 – Stars Cabaret (Beaverton) - 
Winter Wonderland
Gems Gentlemen’s Club - Bad Santa’s 
Wonderland with Xmas-themed drinks 
and fish bowls
Cheetah’s Cabaret (Salem) - Enter to 
win a PS4 for Xmas - must be present 
to win
wED 25 – Spyce Gentlemen’s Club 
- Ugly Christmas Sweater Party with 
$200 to the worst sweater
tUE 31 – Xpose – DJ Dick Hennessy’s 
Rockin’ Eve Grand Opening Party & 
Girls Gone Wildest Contest with a $500 
cash prize
Safari Showclub - New Year’s Eve 
Party
Stars Cabaret (Bridgeport) - Neon 
New Year’s Eve Party – call ahead for 
VIP tables
Stars Cabaret (Beaverton) - NYE Bash
Stars Cabaret (Salem) - New Year’s 
Eve Black & White Party
Cabaret – New Year’s Eve Party with a 
champagne toast at midnight
Gems Gentlemen’s Club – NYE Bash 
with a champagne toast at midnight
Cheetah’s Cabaret (Salem) - End of 
the Year Masquerade Party with prizes
Star Theater - New Year’s Eve Cele-
bration with Jerry Joseph & The Jack-
mormons
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mouth is kids! It’s time to take a look at a 
new trend in the clubs around town where 
nudie bar funny money has been popping 
up on the rack more frequently, as accept-
able currency in the pursuit of live nude vagi-
na. In the early days of the Northwest, back 
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rency is legal tender. I personally fell prey 
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magic bills straight to the VIP, got 5 danc-
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$100. I was a happy guy. Right? Wrong. 
After they showed me the fine print, said 
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tell me I owe $300—$200 for the danc-
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beware! Sometimes, funny money is no 
laughing matter.

Locally, Club Rouge runs some pret-
ty solid promotions with their “Rouge 
bucks” and the Stars Cabaret chain has 
been rewarding their VIPs with in-house 
currency for years. After a DJ meeting 
at Mystic recently, it was mentioned that 
Mystic Money might soon be put into 
play as a promotion. To this, I respond-
ed, “What’s next? Pitiful Pennies? Yeah, 
that’s right Princess, you can have that 
one—it’s on me.

Perhaps the biggest story of alterna-
tive strip club currency, popped up in lo-
cal news late last year, when Casa Di-
ablo heated up some controversy by 
resurrecting the two-dollar bill as its pri-
mary form of tender—in hopes of stim-
ulating increased tipping. The fire got 
even hotter, once club owner, Johnny 
Zukle, decided to stain the edges of all 
two-dollar bills blood red, to keep in line 
with Casa’s inspiration of From Dusk Till 
Dawn’s vampiric theme. As the Rose 
City progressively became infected 
with bloody deuces, Johnny got some 
unwanted attention by the Secret Ser-
vice and the Department of Treasury, for 
defacing US currency. Was this a bad 
thing? Well, we’re still talking about them 
a year later, so you be the judge.  When 
the bloody bills were eventually shunned 
by banks and local businesses, Casa in-
directly had created funny money out of 
actual legal tender. Maybe nobody else 
will take them, but you can bet they will 
always be welcome at Casa Diablo. As 
an industry worker, I accumulated a fair-
ly reasonable cache of Casa’s forbidden 
bills, and it’s true, they became more 
and more difficult to spend without be-
ing judged or questioned. But, even-

tually, I was able to pass off the sinful 
currency without much effort. I believe I 
spent my last 10 of them on Girl Scout 
cookies. And, maybe, just maybe, that 
girl scout will eventually find out where 
the strange bloody bucks came from. 
Perhaps, she will go online and read all 
about them and as soon as she turns 
18, she will take those 10 stained bills 
and go to have a nice, vegan meal at 
Casa Diablo—and that ladies and gen-
tlemen, is how a Sinorita of the Month is 
born. And, it was all my fault. Fuck. I’m 
sorry Jesus. Happy Birthday.

One last little treat to stuff in your 
stocking, is a local success story of one 
of the hardest-  working hotties in the ex-
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first met Lexi in last year’s Miss Exotic 
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a force to be reckoned with. And, we 
were absolutely right—not only is she 
our Exotic covergirl of the month, sexy 
Lexi is currently appearing in the Hus-
tler Magazine Holiday Issue available 
on newsstands now. Once again, the 
time-lapse continuum made it impos-
sible for me to tell you all about Lexi’s 
amazing magazine signing party at the 
Kit Kat Club on November 30, seeing as 
how this issue was delivered that very 
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Hustler Honey herself. For more on Ms. 
Campbell check her out live at Club 205 
and Heat or follow her online at twitter.
com/LexiCampbellPDX or Facebook.
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holiday songs are so gauche, and as of mid November I’d already heard enough for this winter season. Atheists aren’t 
buying in to the Baby Jesus Birthday thing, and most other songs are slightly archaic; I’d be pretty pissed if somebody 

gifted me a partridge in a pear tree. So I decided to write my own lyrics, a bit more applicable for in these modern times 
of naked dancing. You already know the melodies, so go ahead, sing along!

“thE twELVE ShIftS Of ChRIStMAS”
To the tune of ‘Twelve Days of 
Christmas’

On the first night of Christmas, the 
strip club gave to me:
Twelve heels a-clacking
Eleven bachelors whistling
Ten dudes a-drinking
Nine ladies dancing
Eight speakers thumping
Seven thongs a-snapping
Six strippers strutting
Fiiiiive whiskey driiiinks!!!!!!
Four barfing bros
Three song sets
Two-dollar bills
And an hour in VIP!

“StRIPPER hELL”
To the tune of ‘Jingle Bells’

This shift really blows, 
What a shitty shift today
Dancing all around
For almost zero pay

I feel my eardrums ring
I think my DJ’s high
What fun it is to dance and sing
When you’re snorting coke all night

Ohhhh

Stripper hell, stripper hell, for al-
most zero pay,
No wonder I might drink all night
And sleep it off all day
Stripper hell, that guy smells
Just forty bucks today
For crawling on a dirty stage and 
flashing my vuh-jay.

“O SPINNINg POLE”
To the tune of ‘O Christmas Tree’

O Spinning Pole, O Spinning Pole
Your metal gleam delights us
O Spinning Pole, O Spinning Pole
Your metal gleam delights us
I cling to you and hold on tight
I cling to you with fear of heights
O Spinning Pole, O Spinning Pole
Your metal gleam delights us.

Oh Spinning Pole, O Spinning Pole
You give us so much pleasure!
O Spinning Pole, O Spinning Pole
Brass phallus that I treasure
The grace and speed, with which I fly
The callous in my inner thigh
O Spinning Pole, O Spinning Pole
You give us so much pleasure!

“SUgAR thE NEwBIE StRIPPER”
To the tune of ‘Rudolph the Red-
Nosed Reindeer’

You know Susi and Lacey and 
Sasha and Vixen
Shauna and Cupid and 
Donna and Tristyn
But do you recall
The most lovely stripper of all….

Sugar the Newbie Stripper
Had a pair of perky boobs
And if you can believe it 
A patch of fluffy pubes

All of the other strippers
Used to laugh and call her names
They never let poor Sugar
Dance without body shame

Then one foggy Friday eve
The Manager came to say
Sugar, with your boobs so nice,
Won’t you work this shift tonight?

Still all the strippers scorned her
Yet Sugar knew inside with glee
That Sugar, the newbie stripper
Would make all of the money!
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Being a DJ with a couple thou-
sand Facebook friends says a 
few things. To women, it says 
“don’t date me, or you will en-
gage in a constant stream of 

paranoia-based arguments regarding 
who poked me last night.” To an em-
ployer, it says “next applicant, please.” 
But, to a handful of select, self-impor-
tant creative types, it says, “Hey, I liked 
the photo this guy uploaded with the 
Marilyn Monroe meme, therefore, he 
must be obligated to assist me in what-
ever post-adolescent career dream 
that the world has yet to shatter.” Then, 
they email me. Then, I pretend I didn’t 
get the email. Ad nauseam.

However, bands/producers/mimes/
etc. would not need the assistance of a 
social-climbing fame whore, if they sim-
ply cut the following from their diets:

BENEfIt ShOwS
Last month marked a milestone 

in my Facebook career (one that has 
spanned multiple notices and three 
near-miss legal hassles unable to be 
discussed in this column). No, I’m not 
talking about the fact that I decided to 
drop the “Statutory” part of my name; I 
did that because, in January, I will be 
old enough to fuck a girl half my age 
in most of the continental U.S. states 
and consent jokes are no longer funny. 
I’m talking, rather, about the fact that in 
the month of November, my Facebook 
message inbox actually contained 
more invites to benefit shows than, 
well, show shows. 

This wouldn’t agitate me so much, if 
Portland wasn’t a virtual utopia free of 
third-world (and second-world, if that’s 
even a thing) problems and a cornu-

copia of opportunity for the majority of 
young, responsibility-free white twen-
tysomethings who still consider “as-
sistant event promoter” a legitimate 
job title. But we need to draw the fuck-
ing line somewhere. If your band lost 
all their gear at a gig because they for-
got to load it into the drummer’s girl-
friend’s station wagon before getting 
tanked on well whiskey, tough shit. 
When a Vaudeville indie-alt-whatever 
circus troupe is stuck on the highway, 
because out of the 19 people packed in 
a renovated school bus, not one both-
ered to check the oil? Burn your art de-
gree and use the run-off fumes to make 
it back to Carson City. These things are 
called “life experiences” and they qual-
ify as situations in which spending your 
personal income is justified.

Even when the cause is noble, there 
always seems to be an element of op-
portunistic promotion that borders on 
tasteless. Run, Ray, Run! Promotions 
Presents A Night In Spooky X: Prostate 
Cancer Awareness Sagittarius Theme-
Party, Sponsored by Player’z Lyfe Blunt 
Wraps. How fucking tacky does that 
sound? I’m not gonna go naming any 
names here, but if you want to put on 
a benefit show for a person or cause,  
leave your fucking name off of the flyer. 
Pulling the cancer card to sell tickets is 
not in good form.

CROwD-fUNDINg wEB CAMPAIgNS
Kickstarter, a crowd-sourcing fun-

draising website, was started as a 
service for small businesses to seek 
investors. Now, I know the terms “busi-
nesses,” “hobbies,” “investors” and 
“friends” are synonymous in the North-
west artsy music scenes, but humor 

me here, while I explain 
to you a concept so alien 
to the West Coast, that 
it calls Pepsi a type of 
Coke. People with mon-
ey, want to make more 
money, so they invest 
in potentially profitable 
ideas put together by 
people without money, 
and from this, the people 
with money, exploit the 
people who have ideas 
to make more money. As 
a form of gambling with 
arguably much higher 
odds (but equal finan-
cial risk), investing is just 
that—the act of making 
an investment.

Your piece of shit in-
die band is not, and will 
never be, an investment. 

Neither is your post-
human trans-futurist 
self-published pile of 
kindling (note to self: 
that’s why they call it 
a Kindle… mind equals blown), your art 
project, tarot card business, etcetera 
ad Nag Champa. If you are asking your 
friends for money, just be up front with 
it. Ask them for money. Do not prom-
ise them/us an autographed copy of 
a CD-R or personal mention on some 
crappy flyer that no one outside of our 
social circle will see, as that just adds 
to the insult. “Oh, you’re a close friend 
who hasn’t talked to me in how long, 
and you want twenty bucks for your 
solo rap album? Please grace me with 
your celebrity status by misspelling my 
name on the folded up piece of con-
struction paper that you may or not end 
up photocopying because you’re dat-
ing the studio tech and we all know how 
well that goes over for debut albums 
by underground nobodies.” I have no 
problem giving money to the homeless 
because they don’t call it “beersourc-
ing” or “foodraising.” Adopt the attitude 
of the people you dress like and I will 
give your indie rock band a nickel.

CONfUSINg IMItAtION fOR INfLUENCE
Oh, you paint your face and perform 

with a bunch of white rappers who talk 
about murder, but you aren’t into the 
Insane Clown Posse? Cracker, please. 
You’re a three-piece, multi-gender hip-
ster outfit with a ukulele and a lead 
singer whose mustache is just slightly 
less ironic than his basket-weaved fe-
dora? Please tell me about how your 
under-produced, lo-fi White Strokes 
clone is any different than the variety 
performed by the rest of the douche-
bags who consider Jackpot records to 
be a legitimate concert venue. Wait, so 
you’re telling me that you’re “inspired” 
by progressively complicated rock 
groups like Perfect Circle? How, then, 
did you end up sounding like teenagers 
practicing their Evanescence song for 
the talent show?

This article may have been written 
under the “influence” of marijuana, al-
cohol and a DMT hangover. Yet, it 
came out being a clusterfuck of self-ap-
pointed expertise and oxford commas. 
Influences and inspirations lead to new 
ideas. If your band is really, really good 
at performing watered-down imitations 
of whatever project Maynard Keenan 
was in most recently, just quit life and 
start a Tool cover band.

Oh, that’s right. You suck at bass.
TalesFromTheDJBooth.com
Twitter @StatutoryRay
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D A N C E  C L U B S
ACROPOLIS 1  fOOD LOttERy
8325 SE McLoughlin Blvd | (503) 231-9611
Mon-Sat 7am-2:30am, Sun 11am-2:30am
ASSEtS 61  fOOD
2366 SE 82nd Ave | (503) 384-2463
Mon-Fri 11am-2am, Sat-Sun 5pm-2am
BLACk CAULDRON 68  fOOD
16015 SE Stark St | (503) 265-8929
Daily 11am-2:30am
BLUSh 3  fOOD LOttERy
5145 SE McLoughlin Blvd | (503) 236-8559
Mon-Fri 11am-2:30am, Sat 12pm-2:30am,
Sun 4pm-2:30am
BOOM BOOM ROOM 4  fOOD LOttERy
8345 SW Barbur Blvd | (503) 244-7630
Daily 2pm-2am
BOttOMS UP! 5  fOOD LOttERy
16900 NW St. Helens Rd | (503) 621-9844
Mon-Thu Noon-12am, Fri-Sat Noon-2am,
Sun Noon-10pm
CABAREt 7  fOOD LOttERy
17544 SE Stark St | (503) 252-3529
Daily 2pm-2:30am
CASA DIABLO VEgAN StRIP CLUB 46  fOOD
2839 NW St. Helens Rd | (503) 222-6600
Daily 11am-2:30am
CLUB 205 56  fOOD LOttERy
9939 SE Stark St | (503) 256-0527
Daily 10:30am-2:30am 
CLUB ROUgE 48  fOOD LOttERy
403 SW Stark St | (503) 227-3936
Daily 6pm-2:30am
DANCIN’ BARE 11  fOOD LOttERy
8440 N Interstate Ave | (503) 285-9073
Daily 11:30am-2:30am
DEVILS POINt 12  fOOD LOttERy
5305 SE Foster Rd | (503) 774-4513
Daily 11am-2:30am 
DREAM ON SALOON 16  fOOD LOttERy
15920 SE Stark St | (503) 253-8765
Mon-Sat 11am-2am, Sun 1pm-2am
DV8 17  fOOD LOttERy
5021 SE Powell Blvd | (503) 788-7178
Daily 2pm-2:15am
ExOtICA INtERNAtIONAL 18  fOOD LOttERy
240 NE Columbia Blvd | (503) 285-0281
Daily 11am-2:30am
fRONt AVENUE StRIP 67  fOOD
3075 NW Front Ave | (503) 471-9999
Mon-Sat 11am-1am
gEMS gENtLEMEN’S CLUB 55  fOOD LOttERy
1735 SE Tualatin Valley Hwy | (503) 640-4086
Daily 7am-2:30am
gOLDEN DRAgON 62  18+
324 SW 3rd Ave | (503) 274-1900
Mon-Fri 2pm-Sunrise, Sat & Sun 6pm-Sunrise
gLIMMERS gENtLEMEN’S CLUB 38  fOOD LOttERy
3532 SE Powell Blvd | (503) 234-6033
Daily 11am-2:30am 
hAwthORNE StRIP 19  fOOD
1008 SE Hawthorne Blvd | (503) 232-9516
Daily 2pm-2:30am
hEAt gENtLEMEN’S CLUB 57  fOOD LOttERy
12131 SE Holgate Blvd | (503) 762-2857
Daily 10:30am-2:30am
JAg’S CLUhOUSE 32  fOOD
605 N Columbia Blvd | (503) 289-1351
Daily 11am-2am
JIggLES 22  fOOD 18+
7455 SW Nyberg St | (503) 692-3655
Mon-Thu 3pm-2am, Fri-Sat 3pm-3am, Sun 6pm-2am
JODy’S BAR & gRILL 23  fOOD
12035 NE Glisan  St | (503) 255-5039
Daily 7am-2:30am

kINg’S wILD 15  fOOD LOttERy

13550 SE Powell Blvd | (503) 208-3506
Daily 1pm-2:30am
kIt kAt CLUB 69  fOOD
231 SW Ankeny St | (503) 208-3229
Daily 5pm-2:30am
thE LANDINg StRIP 30  fOOD LOttERy
6210 NE Columbia Blvd | (503) 281-3212
Daily 10am-2:30am
LUCky DEVIL LOUNgE 47  fOOD LOttERy
633 SE Powell Blvd | (503) 206-7350
Daily 11am-2:30am
LURE ExOtIC LOUNgE 2  fOOD LOttERy
11051 SW Barbur Blvd | (503) 244-3320
Daily 11:30am-2:30am
MAgIC gARDENS 24  fOOD LOttERy
217 NW 4th Ave | (503) 224-8472
Mon-Sat Noon-2:30am Sun 6pm-2:30am
MARy’S CLUB 25  fOOD LOttERy
129 SW Broadway | (503) 227-3023
Daily 11:30am-2:30am
MyStIC gENtLEMEN’S CLUB 52  fOOD LOttERy
9950 SE Stark St | (503) 477-9523
Mon-Fri 9am-2:30am Sat-Sun 7am-2:30am
NICOLAI St. CLUBhOUSE 27  fOOD
2460 NW 24th Ave | (503) 227-5384
Mon-Fri 9am-2:30am Sat 11am-2:30am
thE PALLAS 28  fOOD LOttERy
13639 SE Powell Blvd | (503) 760-8128
Mon-Sat 11:30am-2:30am Sun 1pm-2:30am
PIRAtE’S COVE 29  fOOD LOttERy
7417 NE Sandy Blvd | (503) 287-8900
Daily 2pm-2:30am
PItIfUL PRINCESS 60  fOOD 
12646 SE Division St | (503) 954-1019 
Daily 11am-2:30am
RIVERSIDE CORRAL 31  fOOD
545 SE Tacoma St | (503) 232-6813
Mon-Sat 10am-2:30am Sun 1pm-1am
ROSE CIty StRIP 10  fOOD
3620 SE 35th Pl | (503) 239-1004
Daily 3pm-2:30am
SAfARI ShOwCLUB 33  fOOD LOttERy
3000 SE Powell Blvd | (503) 231-9199
Daily 11am-2:30am
ShIMMERS gENtLEMEN’S CLUB 40  fOOD LOttERy
8000 SE Foster Rd | (971) 230 - 0047
Mon-Sat 9:30am-2:30am Sun 10am-2:30am 
SkINN gENtLEMEN’S CLUB 21  fOOD LOttERy
4523 NE 60th Ave | (503) 288-9771
Daily 10am-2:30am
Sky CLUB 66  fOOD LOttERy
50 SW 3rd Ave | (503) 223-1375
Showtimes: Thu-Sat 9:30pm-1am
Restaurant: Wed-Sun 11am-1am
SOOBIE’S 35  fOOD
333 SE 122nd Ave | (503) 253-8892
Mon-Sat 11:30am-2:30am, Sun 4pm-2:30am
SPyCE gENtLEMEN’S CLUB 49  fOOD LOttERy
33 NW 2nd Ave | (503) 243-4646
Sun-Thu 6pm-2:30am, Fri-Sat 3pm-2:30am
StARS CABAREt BEAVERtON 36  fOOD
4570 SW Lombard Ave | (503) 350-0868
Mon-Sat 11am-2:00am, Sun 4pm-2am
StARS CABAREt BRIDgEPORt 50  fOOD
17939 SW McEwan Rd | (503) 726-2403
Mon-Sat 11am-2am, Sun 4pm-2am
thE SUNSEt StRIP 37  fOOD
10205 SW Park Way | (503) 297-8466
Mon-Fri 11:30am-2:30am, Sat 4pm-2:30am,
Sun 5pm-2:30am
tOMMy’S tOO 39  fOOD
10335 SE Foster Rd | (503) 774-5220
Daily 11am-2am

UNION JACkS 43  fOOD

938 E Burnside St | (503) 236-1125
Mon-Thu 4pm-2:30am, Fri-Sun 3pm-2:30am
thE VIP ROOM 63  fOOD 18+
10018 SW Canyon Rd | (503) 297-5389
Mon-Wed 2pm-2am, Thu-Sat 2pm-4am, Sun 
7pm-2am
wILD ORChID 65  fOOD
15826 SE Division St | (503) 894-9219
Daily 1pm-2:30am
xPOSE 70  fOOD
10140 SW Canyon Rd | (971) 217-4880
Daily 3pm-2:30am
505 CLUB 45  fOOD LOttERy
505 NW Burnside Rd | (503) 666-2286
Daily 11am-2:30am

B U S I N E S S E S
ADULt VIDEO ONLy StORES 102
Vancouver:  10620 NE 4th Plain Rd
(360) 253-2806 | Mon-Thu 8am-12am,
Fri-Sat 8am-1am, Sun 8am-11pm
ALL ADULt VIDEO 103
14555 SE McLoughlin Blvd | (503) 652-2004
Daily 24 hours
APhRODItE’S 168
10931 SW 53rd Ave | Ph coming soon
Daily 2pm-4am
AREA 69 104
7720 SE 82nd Ave | (503) 774-5544
Daily 10am-2am
BLUE SPOt VIDEO 106
3232 NE 82nd Ave | (503) 251-8944
Daily 24 hours
CAthIE’S 109
8201 SE Powell Blvd #H | (503) 771-9979
Daily 9am-12am
CLUB fANtASy 158
1232 NE Columbia Blvd | (503) 445-6688
Daily 24 hours
ExOtIC NIghtS BOOkS 114
5620 NE MLK Blvd | (503) 493-3944
Mon-Fri Noon-11pm, Sat 5pm-Midnight
Live Models: Mon-Sat Noon-11pm
fANtASyLAND (2) 116
5228 SE Foster Rd (503) 775-0094
Daily 24 hours
16014 SE 82nd Dr (503) 655-4667
Daily 24 hours
fAt COBRA VIDEO 118
5940 N Interstate Ave | (503) 247-DICK (3425)
Mon-Fri 6am-3am, Sat-Sun 24 hours
fLESh 124
330 SW 3rd Ave | (503) 227-1527
Daily 6pm-3am
fROLICS 120
8845 NE Sandy Blvd | (503) 408-0958
Daily 24 hours
hEAVEN’S CLOSEt 122
5429 SE 72nd Ave | (503) 537-7286
Tue-Sat 11am-8pm
hOt BOx 157
4589 SW Watson Ave | (503) 574-4057
Mon-Sat 11am-10pm, Sun 11am-9pm
hUNNIES 148
3520 NE 82nd Ave | (503) 254-4226
Daily 24 hours
LIBERAtED wORLD 123
10660 SE Division St | (503) 257-6881
Daily 24 hours

MR. PEEP’S / MR. PEEP’S tOO (2) 162
13355 SW Henry St | (503) 643-6645
20625 SW TV Hwy, Aloha OR | (503) 356-5624
Daily 24 hours

Oh ZONE 126
6218 NE Columbia Blvd | (503) 284-4759
Daily 10am-3am
OREgON thEAtER 127
3530 SE Division St | (503) 232-7469
Daily from Noon
PARADISE VIDEO 128
14712 SE Stark St | (503) 255-9414
Daily 24 hours
PARIS thEAtRE 129
6 SW 3rd Ave | (503) 295-7808
Mon-Thu 11am-12am, Fri-Sun 24 hours
PASSIONAtE DREAMS (2) 130
6644 SE 82nd Ave | (503) 775-6665
10518-B NE Sandy Blvd | (503) 252-5559
Daily 10am-4am
PEEP hOLE 131
709 SE 122nd Ave | (503) 257-8617
Daily 24 hours
POPPI’S PIPES 156
1712 E. Burnside St | (503) 206-7731 
Mon-Fri 10am-8pm, Sat 11am-8pm,
Sun 11am-6pm
PUSSyCAtS 134
3414 NE 82nd Ave | (503) 477-5602 
314 W Burnside St, Suite 300 | (971) 279-4404
5226 SE Foster  Rd | (971) 279-5395
SW Barbur Blvd @ SW 53rd Ave | (971) 279-4303
Daily 24 hours
SECREt RENDEZVOUS 136
12503 SE Division St #C | (503) 761-4040
Daily 24 hours
SEDUCtIONS 170
5321 SE Foster Rd | (503) 719-5046
Daily 24 Hours
ShEENA’S g  SPOt 137
8315 SW Barbur Blvd | (503) 972-1111
Daily 24 hours
SILVER SPOON 139
8521 SW Barbur Blvd | (503) 245-0489
Mon-Sat 10am-7pm, Sun Noon-5pm
SPARtACUS LEAthERS 141
300 SW 12th Ave | (503) 224-2604
Mon-Thurs 10am-11pm, Fri-Sat 10am-12am,
Sun Noon-9pm
StILEttO LINgERIE MODELINg 163
7827 SE Powell Blvd | (503) 568-4090
Daily 24 hours
tABOO VIDEO (4) 144
Downtown: 311 NW Broadway | (503) 227-3443 
Portland: 237 SE MLK Blvd | (503) 239-1678
Portland: 2330 SE 82nd Ave | (503) 777-6033
Vancouver: 4811 NE 94th Ave | (360) 254-1126
Daily 24 hours
tORChED ILLUSIONS 149
17935 SW Tualatin Valley Hwy | (503) 259-2310
Daily 10am-12am
tORChED ILLUSIONS II 169
133 SE 3rd Ave | (503) 547-8777
Daily 10am-9pm
thE tOy BOxxx 164
12436 SE Powell Blvd | (503) 761-0355
Daily 24 hours
thE VELVEt ROPE 101
3533 SE César E. Chávez Ave | (971) 271-7064
Thu 8pm-2am, Fri & Sat 8:30pm-4am,
Sun 8pm-2am
VICE 165
7950 SE Foster Rd | (503) 788-7628
Daily 11am-1am
x-OtIC tAN 147
8431 SE Division St | (503) 257-0622
Daily 24 hours 24
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ADULt ShOP A

155 Lancaster Dr SE / (503) 585-8288
Videos, Magazines, Multi Ch. Arcade, Lingerie
24 Hours / 7 Days
ADULt ShOP B

3113 River Rd / (503) 390-4371
Videos, Magazines, Multi Ch. Arcade, Lingerie
10am-Mid / 7 Days
ADULt ShOP C

2410 Mission St S / (503) 763-3556
Videos, Magazines, Multi-Ch. Arcade, Lingerie
24 Hours / 7 Days
BOB’S ADULt BOOkS D

3815 State St / (503) 363-3846
Adult Books, Videos, 63 Ch. Arcade and 
Mini-theatre 
9am-2am / 7 Days
ChEEtAhS xxx CABAREt M

3453 Silverton Rd NE / (503) 581-7343
18+ Juice Bar, Full Menu
Sun-Thu 7pm-2am, Fri-Sat 7pm-4am
EVA’S BOUtIqUE E

5530 Commercial St SE / (503) 763-6754
3593 Silverton Rd NE / (503) 385-8111
Lingerie, Clothing, Books, Gifts, Novelties
Mon-Thu 10am-Mid, Fri-Sat 10am-2am
thE fIREhOUSE CABAREt g

5782 Portland Rd NE / (503) 393-4782
Full Bar, Full Menu, Lottery
Mon-Sat Noon-2:30am, Sun 6pm-2:30am
hARD CANDy h

940 Commercial St NE / (503) 365-2802
Full Bar, Full Menu, 2 Stages
Mon-Sat Noon-2:30am, Sun 4pm-2:30am
PRESLEy’S PLAyhOUSE I

3803 Commercial St SE / (503) 371-1565
Full Bar, Full Menu, Light-Up Dance Floor And Pole
2pm-2:30am / 7 Days
SPICE VIDEO J

3473 Silverton Rd / (503) 370-7080
Videos, Magazines, Multi Ch. Arcade
24 Hours / 7 Days

StARS CABAREt k

1550 Weston Ct NE / (503) 370-8063
Full Bar, Full Menu, Sports Room, 4 Stages
Mon-Sat 11am-2:30am, Sun 4pm-2:30am
SwEEthEARtS LINgERIE MODELINg L

3453 Silverton Rd NE / (503) 581-7343
Lingerie Modeling
24 Hours / 7 Days
VIxENS N

3815 State St / (971) 304-7082
Lingerie Modeling
24 Hours / 7 Days

A L B A N y
 ADULt ShOP 
3404 Spicer Dr SE / (541) 812-2522
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days

A S t O R I A
 ANNIE’S SALOON 
2897 Marine Dr / (503) 325-2746
Beer & Wine, 1 Stage
Tue-Sat 5pm-2:30am

B E N D
IMAgINE thAt 
197 NE Third St / (541) 312-8100
Videos, Magazines, Toys, Body Jewelry,
Novelty Gifts
24 Hours / 7 Days
PLEASURE wORLD 
1843 NE 3rd St / (541) 317-9723
Videos, Novelties, Lingerie, Books
24 Hours / 7 Days
StARS CABAREt 
197 NE 3rd St / (541) 388-4081
Full Bar, Full Menu, Beautiful Dancers
Mon-Sat 11am-2am, Sun 4pm-2am

C L At S k A N I E
CLUB U-wAUNA 
91844 Rulyville Rd / (503) 455-2278
1 Stage, Full Bar, Full Menu
Mon-Sat 3pm-2am

C O O S  B Ay
BAChELOR’S INN 
63721 Edwards Rd / (541) 266-8827
1 Stage, Full Bar, Full Menu
Mon-Sat 4pm-2am, Sun 6pm-2am

C O R V A L L I S
ADULt ShOP 
2315 9th St NW / (541) 754-7039
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
10am-2am / 7 Days

E U g E N E
ADULt ShOP 
290 River Rd / (541) 688-5411
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days
ADULt ShOP 
720 Garfield St / (541) 345-2873
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
Mon-Thurs 8am-12am, Fri-Sat  24 Hours
ADULt ShOP 
86784 Franklin Blvd / (541) 636-3203
Videos, Magazines, Books, Multi Ch. Arcade, 
Novelties, Lingerie
8am-Midnight / 7 Days
B & B DIStRIBUtORS 
710 W 6th Ave / (541) 683-8999
Videos, Arcade, Clothing, Novelties, Viewing Room
24 Hours / 7 Days
thE NILE 
1030 Highway 99 N / (541) 688-1869
Bar, Food, Dancers
Mon-Sat Noon-2am, Sun 3pm-12am
SILVER DOLLAR CLUB 
2620 W 10th Pl / (541) 485-2303
Beer & Wine, Food, 3 Stages
Mon-Sat 11:30am-2:30am, Sun 6pm-2:30am

g E R V A I S
LASt ChANCE SALOON 
7650 Checkerboard Ct / (503) 792-5100
Full Bar, Lottery, 1 Stage
Mon-Sat Noon-2:30am, Sun 1pm-2:30am

k L A M At h  f A L L S
thE ALIBI 
5711 S 6th St / (541) 882-0145
1 Stage, Beer and Wine, Lottery
Mon-Sat 3pm-2:30am, Sun 3pm-Mid

L I N C O L N  C I t y
IMAgINE thAt II 
2159 NW Highway 101, Suite C
(541) 996-6600
Videos, Magazines, Toys, Body Jewelry,
Novelty Gifts
Sun-Thu 10am-10pm, Fri-Sat 10am-Mid

M E D f O R D
ADULt LAND 
2755 South Pacific Highway / (541) 770-5493
Videos, Magazines, Toys, Novelties, Arcade, 
Lingerie
Mon-Thu 9am-10pm, Fri & Sat 10am-Mid,
Sun 10am-9pm
ADULt ShOP 
261 Barnett Rd / (541) 772-5220
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days
ADULt ShOP 
3340 North Pacific Highway / (541) 776-9964
Videos, Magazines, Toys, Novelties, Clothes
Mon-Thu 10am-9pm, Fri & Sat 10am-10pm, 
Closed On Sundays
CAStLE MEgAStORE 
1113 Progress Dr / (541) 608-9540
Videos, Magazines, Toys, Novelties, Clothes
9am-1am / 7 Days

thE OffICE 
1 South Riverside / (541) 772-4079
Full Bar, Full Menu, Lottery
Mon-Fri Noon-2am, Sat & Sun 2pm-2am

N E w P O R t
SPICE VIDEO 
611 SW Coast Highway / (541) 574-6969
Videos, Magazines, Multi-Channel Arcade
24 Hours / 7 Days

R E D M O N D
BIg t’S 
413 SW Glacier Ave / (541) 504-3864
2 Stages, Full Bar, Full Menu, Lottery, Pool
3pm-2:30am / 7 Days

R I C E  h I L L
ADULt ShOP 
45 Miles South Of Eugene 
(Rice Hill Exit #148 Off Of I-5)
726 John Long Rd / (541) 849-3344
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days

R O S E B U R g
fILLED wIth fUN 
2498 Old Highway 99E S / (541) 957-3741
Novelties, Videos, Arcade, Toys, Magazines
Mon-Sat 9am-Mid, Sun Noon-Mid

S P R I N g f I E L D
B & B ADULt VIDEO 
2289 Olympic St / (541) 726-7317
Videos, Arcade, Clothing, Novelties, Viewing Room
24 Hours / 7 Days
BRICk hOUSE 
136 4th St / (541) 988-1612
Full Bar, Full Menu, Dancers, 1 Stage, 2 Cages
Mon-Sat 3pm-2:30am
CAStLE MEgAStORE 
3270 Gateway / (541) 988-9226
Videos, Magazines, Toys, Novelties, Clothes
Sun-Thu 8am-2am, Fri & Sat 8am-3am
CLUB 1444 
1444 Main St / (541) 726-7299
Full Bar, Full Menu, Dancers And 1 Stage
Mon-Sat Noon-2:30am, Sun 3pm-2:30am
ExCLUSIVELy ADULt 
1166 South A St / (541) 726-6969
Videos, Mags, Clothes, Novelties, Arcade
24 Hours / 7 Days
SPyCE gENtLEMEN’S CLUB 
1195 Main St
ShAkERS BAR AND gRILL 
1195 Main St / (541) 736-5177
Full Bar, Full Menu, Dancers
Noon-2:30am / 7 Days
SwEEt ILLUSIONS 
1836 South A St / (541) 762-1503
Full Bar, Full Menu, Lottery, 2 Stages
Mon-Sat Noon-2:15am

t h E  D A L L E S
ADULt ShOP 
3506 W 6th St / (541) 298-1874
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
8am-2am / 7 Days

U M At I L L A
thE RIVERSIDE 
1501-6th St / (541) 922-4112
2 Stages, Full Bar, Lottery, Full Menu,
Tue-Thu 4pm-2:30am, Fri 11am-2:30am,
Sat & Sun Noon-2:30am, Closed Mon
Adult Entertainment: 6pm-2am
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It’s that time of year, when the re-
lentless onslaught of another wet 
winter for Portland approaches. As 
we begin to quicken our pace, to 
get out of the cold and into the local 

coffee shop or favorite strip club, you 
might start to notice that Dan or Stan, 
sitting on each side of you at the bar 
or across the coffee counter, have in-
describably red noses. Better yet, they 
are dripping copious amounts of gory, 
slick snot into their fancy wet naps and 
coughing exasperatingly into the arm 
of their favorite pea coat. All this, after 
touching the counter, the person next to 
you, then their face and now your cof-
fee—as they check to see if it’s a mo-
cha or a latte.  Is it time to be thinking 
of that seasonal flu shot, or perhaps, 
a check up with the family care physi-
cian? Before you run down to your local 
Walgreens or Doc shop, do you think 
to yourself in the back of your head…
if I do this, will the government be GEO 
tagging me? I even heard ObamaCare 
was requiring its members to get im-
planted if they enrolled. If this is your 
thought process, you’re most likely a 
conspiracy theorist—and like me, need 
a little more sleep than you think you 
actually do.  But, regardless of what-
ever paranoia we may share, the fact 
remains, that some seriously powerful 
corporations are heavily involved with 
Big Brother and have been since the 
turn of the century—amidst company 
name changes and new investors. 

Let me start with something that 
may be more familiar—the RFID (ra-
dio frequency identification) chip, which 
received heavy exposure in popular 
media circles, CNN and global news 
stations alike. The RFID is a chip im-
planted under the skin, typically be-

tween the shoulder and arm 
and the size of a grain 

of rice. The chip was 
originally designed 
for identity verifi-
cation, medical re-
cords access and 
now has expand-
ed to medically-
implanted devices 
such as breast im-
plants, knee caps 
and new hips. I’m 
really just get-
ting started when I 
mention implanta-
tion, as the possi-
bilities are endless, 

when you decide to take a trip down this 
rabbit hole. Whether you swallowed that 
dose the doc gave you about RFIDs or 
not, I invite you to stroll down memory 
lane with me and peek into the past of 
just a few companies tied to the possi-
ble manipulation of our futures.

2002 - Verichip entered into a sup-
ply agreement with their affiliate, Digital 
Angel, to supply the company’s human-
implantable microchip and RFID tech-
nology. Digital Angel is the company’s 
sole supplier of the implantable micro-
chips, as well as the creator of the GPS 
systems. They have also researched 
and developed GPS (Search and Res-
cue Transponders) that integrated geo-
synchronous communications, for use 
by the military and the private sector to 
track aircraft, ships and other high-val-
ue assets. 

2009 - As of November 10, 2009, 
Steel Vault Corporation operates as a 
subsidiary of PositiveID Corporation. 
Steel Vault Corporation, through its 
subsidiary, provides identity security 
products and services. The company’s 
products and services include cred-
it monitoring, credit reports and other 
identity theft protection services. 

2010 - Following a Verichip merg-
er, the company is rebranded as Pos-
itiveID Corporation. Following a con-
troversial year after the RFID received 
unfavorable feedback from the general 
public, its manufacturing and marketing 
was discontinued. The same year, Pos-
itiveID withdraws its $13.9 million dollar 
bid to purchase Digital Angel—a former 
subsidiary of PositiveID. 

2011 - The PositiveID Corpora-
tion acquires all interests of Microflu-
idic Systems. Microfluidics emerged 
in the beginning of the 1980s and was 
used in the development of inkjet print 
heads, DNA chips, lab-on-a-chip tech-
nology, micro-propulsion and micro-
thermal technologies. It deals with the 
behavior, precise control and manipu-
lation of fluids that are geometrically 
constrained to a small, typically sub-
millimeter scale. 

2011 - PositiveID completed a sale 
of all its assets from NationalCreditRe-
port.com and engaged in develop-
ing, marketing and selling radio fre-
quency identification (RFID) systems 
used for the identification of people 
in the healthcare market. They call it 
HealthID and ID Security! PositiveID 
also owns a patent related to an em-
bedded bio-sensor system. An applica-

tion of this bio-sensor system, is an im-
plantable, bio-sensing RFID microchip 
that measures glucose levels in the 
body in real time. PositiveID, in con-
junction with Receptors, LLC, was also 
developing a rapid virus detection sys-
tem for the H1N1 virus and other pan-
demic viruses.

2012 - The VeriTeQ Acquisition Cor-
poration, a marketer of implantable, 
radio frequency identification tech-
nologies for patient identification and 
sensor applications, announces it has 
acquired the VeriChip implantable mi-
crochip and related technologies. Veri-
TeQ, now the developer and proprietor 
of the RFID chip, as well as other im-
plantable devices and external scan-
ners, has completed a shared agree-
ment with Digital Angel, who has now 
changed their name and stock symbol 
to that of VeriTeQ.  

2012 - Digital Angel Corporation 
(aka VeriTeQ), now a developer and 
publisher of consumer applications 
and mobile games designed for tab-
lets, smart phones and other mobile 
devices, announces that it has entered 
into a long-term agreement with High 
Impact Games, LLC, a leading Holly-
wood-based video game studio, for 
the joint development of original con-
tent for mobile devices. The agree-
ment marks the first step in the new 
CEO’s tenure of turning the company 
into a developer and publisher of mo-
bile games and apps. 

2013 - PositiveID, known for its bio-
logical detection and diagnostics solu-
tions, launched the development of the 
Firefly Dx Detection System (“Firefly”), 
a portable, hand-held, molecular diag-
nostic system, which is being designed 
to provide test results from sample in-
put, through reporting of results in less 
than 15 to 30 minutes. Firefly is expect-
ed to quickly process human and ag-
ricultural samples to provide accurate 
confirmation of biological threats via a 
smartphone application. 

Meanwhile, William J. Caragol, 
Chairman and CEO of PositiveID, stat-
ed that he believed they were effec-
tively positioned to commercialize their 
technologies for homeland defense 
and deliver stockholder value by retain-
ing exclusive rights to serve as the re-
agent and assay supplier of M-BAND 
systems (Microfluidics-based Bioag-
ent Networked Detector) and BioWatch 
Generation 3—an autonomous bio-de-
tection system. PositiveID starts dis-

tribution to the U.S. Department Of Homeland Secu-
rity and to other international markets. PositiveID also 
signed a teaming agreement to pursue multiple pro-
grams, including the Defense Threat Reduction Agen-
cy, Indefinite Delivery/Indefinite Quantity Multiple Award 
Contracts (supporting the Weapons of Mass Destruction 
- Defeat Technology), Arms Control and Nuclear Tech-
nology Electromagnetic Research and Development/
Survivability and Infrastructure. PositiveID will offer both 
its Dragonfly™ Rapid MDx Cartridge-based diagnostic 
system (“Dragonfly”) and its M-BAND system, as part of 
the teaming agreement.

2013 - Five months after entering into an agreement 
with High Impact Games, VeriTeQ sells their mobile and 
gaming application business to MGT Capital Investments.

2013 - PositiveID entered into a stock-purchase 
agreement with Hudson Bay Master Fund, Ltd. and oth-
er accredited purchasers (the “SPA”), to sell PositiveID’s 
remaining equity position in VeriTeQ, for total proceeds 
of $750,000, in order for the company to focus their at-
tention on the M-BAND and Firefly technologies. 

This last transaction between VeriTeQ and Posi-
tiveID, happened in November 2013, which means that, 
for now, the company is concentrating its efforts on its 
newest technologies—as seen on their websites Veri-
TeQCorp.com and PositiveIDCorp.com. What it all boils 
down to, is an awful lot of juggling of shareholders, trade 
agreements, stock exchanges, subsidiaries and vastly-
increasing technologies that, quite frankly, scare the shit 
out of most of us. Under the guise of medical tech and 
biodefense mechanisms, it all seems a little too unre-
al—like it came straight out of Raccoon City. Is this just 
a movie director or a game developer’s way of informing 
the masses that we can, and actually do operate just like 
your favorite sci-fi and horror movies? Or, is the double-
dealing and sleight of hand between these swanky suits 
and ties, even more diabolical than we can even truly 
think? The “spit, but don’t swallow approach” doesn’t 
bode well with the many that experience the handshake 
and the head nod followed by the sharp and swift needle 
prick. What are we getting ourselves into, with compa-
nies that mask their true intentions with scrambled ex-
planations like last week’s inorganic eggs? It’s a new na-
tion, that seems to be run by dictators, big business and 
government officials with thickly-lined pockets. These 
entities are essentially helping to control and track our 
every move. We say we have nothing to hide, but as 
time has often shown, even the most honest among us…
most certainly do. Oh yes, we most certainly do!
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It’s that time of year, when the re-
lentless onslaught of another wet 
winter for Portland approaches. As 
we begin to quicken our pace, to 
get out of the cold and into the local 

coffee shop or favorite strip club, you 
might start to notice that Dan or Stan, 
sitting on each side of you at the bar 
or across the coffee counter, have in-
describably red noses. Better yet, they 
are dripping copious amounts of gory, 
slick snot into their fancy wet naps and 
coughing exasperatingly into the arm 
of their favorite pea coat. All this, after 
touching the counter, the person next to 
you, then their face and now your cof-
fee—as they check to see if it’s a mo-
cha or a latte.  Is it time to be thinking 
of that seasonal flu shot, or perhaps, 
a check up with the family care physi-
cian? Before you run down to your local 
Walgreens or Doc shop, do you think 
to yourself in the back of your head…
if I do this, will the government be GEO 
tagging me? I even heard ObamaCare 
was requiring its members to get im-
planted if they enrolled. If this is your 
thought process, you’re most likely a 
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remains, that some seriously powerful 
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tween the shoulder and arm 
and the size of a grain 

of rice. The chip was 
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cation, medical re-
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when you decide to take a trip down this 
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not, I invite you to stroll down memory 
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ble manipulation of our futures.
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chips, as well as the creator of the GPS 
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and developed GPS (Search and Res-
cue Transponders) that integrated geo-
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by the military and the private sector to 
track aircraft, ships and other high-val-
ue assets. 

2009 - As of November 10, 2009, 
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products and services. The company’s 
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was discontinued. The same year, Pos-
itiveID withdraws its $13.9 million dollar 
bid to purchase Digital Angel—a former 
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tion acquires all interests of Microflu-
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used in the development of inkjet print 
heads, DNA chips, lab-on-a-chip tech-
nology, micro-propulsion and micro-
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millimeter scale. 
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port.com and engaged in develop-
ing, marketing and selling radio fre-
quency identification (RFID) systems 
used for the identification of people 
in the healthcare market. They call it 
HealthID and ID Security! PositiveID 
also owns a patent related to an em-
bedded bio-sensor system. An applica-

tion of this bio-sensor system, is an im-
plantable, bio-sensing RFID microchip 
that measures glucose levels in the 
body in real time. PositiveID, in con-
junction with Receptors, LLC, was also 
developing a rapid virus detection sys-
tem for the H1N1 virus and other pan-
demic viruses.
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to that of VeriTeQ.  
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Impact Games, LLC, a leading Holly-
wood-based video game studio, for 
the joint development of original con-
tent for mobile devices. The agree-
ment marks the first step in the new 
CEO’s tenure of turning the company 
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ed that he believed they were effec-
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agent and assay supplier of M-BAND 
systems (Microfluidics-based Bioag-
ent Networked Detector) and BioWatch 
Generation 3—an autonomous bio-de-
tection system. PositiveID starts dis-

tribution to the U.S. Department Of Homeland Secu-
rity and to other international markets. PositiveID also 
signed a teaming agreement to pursue multiple pro-
grams, including the Defense Threat Reduction Agen-
cy, Indefinite Delivery/Indefinite Quantity Multiple Award 
Contracts (supporting the Weapons of Mass Destruction 
- Defeat Technology), Arms Control and Nuclear Tech-
nology Electromagnetic Research and Development/
Survivability and Infrastructure. PositiveID will offer both 
its Dragonfly™ Rapid MDx Cartridge-based diagnostic 
system (“Dragonfly”) and its M-BAND system, as part of 
the teaming agreement.

2013 - Five months after entering into an agreement 
with High Impact Games, VeriTeQ sells their mobile and 
gaming application business to MGT Capital Investments.

2013 - PositiveID entered into a stock-purchase 
agreement with Hudson Bay Master Fund, Ltd. and oth-
er accredited purchasers (the “SPA”), to sell PositiveID’s 
remaining equity position in VeriTeQ, for total proceeds 
of $750,000, in order for the company to focus their at-
tention on the M-BAND and Firefly technologies. 

This last transaction between VeriTeQ and Posi-
tiveID, happened in November 2013, which means that, 
for now, the company is concentrating its efforts on its 
newest technologies—as seen on their websites Veri-
TeQCorp.com and PositiveIDCorp.com. What it all boils 
down to, is an awful lot of juggling of shareholders, trade 
agreements, stock exchanges, subsidiaries and vastly-
increasing technologies that, quite frankly, scare the shit 
out of most of us. Under the guise of medical tech and 
biodefense mechanisms, it all seems a little too unre-
al—like it came straight out of Raccoon City. Is this just 
a movie director or a game developer’s way of informing 
the masses that we can, and actually do operate just like 
your favorite sci-fi and horror movies? Or, is the double-
dealing and sleight of hand between these swanky suits 
and ties, even more diabolical than we can even truly 
think? The “spit, but don’t swallow approach” doesn’t 
bode well with the many that experience the handshake 
and the head nod followed by the sharp and swift needle 
prick. What are we getting ourselves into, with compa-
nies that mask their true intentions with scrambled ex-
planations like last week’s inorganic eggs? It’s a new na-
tion, that seems to be run by dictators, big business and 
government officials with thickly-lined pockets. These 
entities are essentially helping to control and track our 
every move. We say we have nothing to hide, but as 
time has often shown, even the most honest among us…
most certainly do. Oh yes, we most certainly do!
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Christmas movies usually don’t 
hit the mark on quality. Sure, 
there have been some excep-
tions. It’s A Wonderful Life and 
A Christmas Story are certain-

ly well-constructed movies, that keep 
people tuning into them on TV, year af-
ter year. I personally have a spot for the 
controversial slasher flick Silent Night 
Deadly Night, just because it’s one of 
few holiday-themed horror films out 
there. But, usually Christmas movies 
are nothing more than cheesy PG fam-
ily garbage, where lifeless characters 
in boring stories, teach us whatever 
the fuck “the true spirit of Christmas” is 
supposed to mean—let me guess, it’s 
not about material possessions, right? 
But, there is one movie that is set dur-
ing Christmas (though, not necessari-
ly about it) that has now been lumped 
in along with all the rest of the classics 
as a staple of the holiday season. That 
movie is fucking Die Hard!

Originally released in the summer 
of 1988, Die Hard is a loose adapta-
tion of the novel Nothing Lasts Forever 
by Roderick Thorpe. The movie hasn’t 
only become a staple of the action 
genre, but a complete game chang-
er for it. Since its release, Die Hard 
has spawned five sequels and literal-
ly countless imitators. It’s gotten to the 
point, that the premise of many action 
films is simply described as “Die Hard 
on a _______”. But, honestly, no film 
has been able to come close.

For the two people on earth that 
haven’t seen this movie, the story is 
about New York cop, John McClane 
(played by Bruce Willis), who is in Los 
Angeles for the holidays to see his re-
cently-divorced wife and kids and “come 
out to the coast, get together, have a few 
laughs.” The shit hits the fan, when he 
comes to visit her company Christmas 
party in a massive skyscraper, which is 
then taken hostage by a group of Swed-
ish terrorists. I know I’m not the only per-

son who can’t walk into IKEA or eat a 
fucking meatball without thinking of the 
villains from Die Hard. The terrorists are 
led by one of the most badass villains in 
movie history, Hans Gruber, played by 
Alan Rickman.

Die Hard is full of spectacular ac-
tion sequences, great dialogue and 
impressive supporting performances 
from that guy who was Carl Winslow 
in Family Matters and even Principal 
Dick Vernon from The Breakfast Club.  
The film’s most memorable sequence, 
of John McClane walking over broken 
glass, is a guarantee that many people 
wished that they’d never have to take 
off their shoes again.

When it was announced that Hus-
tler video planned to make a Die Hard 
parody, I began to think, “Holy Shit, Die 
Hard with enormous silicone tits and 
butt sluts? This is every man’s dream 
come true.”

Hustler video has been hit-or-miss in 
their parody department. Some look like 
there was actually some thought and ef-
fort put into the production, while some 
look like they just re-enacted scenes 
from the trailer and puts some medio-
cre pornstar faking orgasms in between 
them. Sadly, this one falls into the latter 
category. The story takes place at the 
Larry Flynt building, where a group of 
pornstar terrorists crash the company 
Christmas party. Kimerbly Kane seems 
to be the perfect female equivalent to 
Hans Gruber and is able to hold the 
cold and menacing feel of the charac-
ter, while adding feminine sex appeal. 
However, the role of John McClane, 
played by Derrick Pierce, does nothing 
for the atmosphere or character, other 
than to provide a walking hard-on that 
sticks itself into broken vagina with utter 
indifference. He also bears little resem-
blance to Bruce Willis—I mean, Jesus 
Christ, he could be a fucking bartender 

for all we know.”  One of the best per-
formances, sexually speaking, is done 
by Leilani Leeane, who puts a female 
spin on the Carl Winslow role that was 
played by Reginald VelJohnson. While 
her cock-throating skills are performed 
with the exemplary rage that only adult 
film stars possess, her picture on the 
DVD cover misled me to believe that 
she played the role of Argyle, the limo 
driver in the beginning of the film. That 
character had some of the most memo-
rable scenes in the original film, which 
could have easily been used to make 
a humorous and sexually-suggestive 
scene of blowing John McClane in the 
back of the limo.  However, to much dis-
appointment, the character is altogeth-
er absent from this adult feature. One 
of the strengths of this film is the use 
of its green screen and CGI effects, de-
spite the fact they look as if they’re from 
1995. This adds a professional and ar-
tistic aesthetic that would have added 
points for an original flare of style, had 
the rest of the film held up.

The porn parody producers should 
know that the first people they need 
to please are fans of their source ma-
terial. While parodies of sitcoms and 
chick flicks don’t require as much effort, 
something on the scale of Die Hard 
does. The advice that any Die Hard fan 
would give the producers of this film 
comes from John McClane telling them 
to “…think goddamn 
it, THINK!” This film 
may just be an en-
joyable footnote to 
any fan of the orig-
inal, but, nowhere 
on the scale of 
tribute that it de-
serves. “Yippie 
Ki Yay MOTH-
ERFUCKER!”
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Mason jars are so hot right 
now! For the two of you that 
don’t know, a Mason jar is 
a glass jar often used in 
preserving food. The jar is 

sealed in canning by a screw-on zinc 
cap that seals down a single-use flat 
lid. The Mason jar was invented in 
1858 by John Landis Mason (1832 to 
1902), hence the name. Mason jars 
are primarily made of soda-lime glass 
and come in a variety of volumes. An-
tique Mason jars are a collector’s item, 
with the value being determined by its 
age, rarity and condition.

If you hadn’t noticed, Mason jars are 
prolific in the contemporary aesthetic 
suburbia and the constant butt of jokes 
for many progressive comedians. Ev-
ery homesteading, survivalist, Martha 
Stewart-ish magazine, website or Pin-
terest account has a ridiculous amount 
of information for fun activities that the 
everyday user can enjoy. Their versa-
tility is boundless, but we maybe we 
should be wishing it was ephemeral.

Here are some general rules you 
may not know about Mason jars: 

• Drinking Mountain Dew out of a 
Mason jar will make Satan come 
up from hell to give you a high five

• If you’re going to be in love with 
them, you have to be insanely in 
love with them, or else they turn 
your soul to sand 

• Filling them up with doughnuts will 
not improve your mood

• Whispering all your prophetic 
statements into Mason jars will not 
make them come true

• Drinking green tea out of a Mason 
jar will make flowers unearth and 
bloom in your footprints

• Mason jars were voted most likely 
to be in charge of all other jars in 
high school

• Drinking urine out of a Mason jar 
does not make urine taste better 

• They don’t break too easily, so 
they’re especially convenient for a 
shatter-free-stress-relief party

• If you are feeling too happy, go 
ahead and look at some pictures of 
Mason jars on Pinterest

Most of all, keeping extra around 
the homestead is a fantastic idea—es-
pecially, when you can use them for all 
these exciting types of activities:

• Fill Mason jars up with your neigh-
bors guts and bury them in random 
spots around the yard

• Bump your Mason jar obsession 
up a notch, by bottling various farm 
animal poop and mounting them 
next to family portraits

• Dangle them from strings for your 
very own shitty wind chimes

• Wear them as glasses, until your 
family cries

• Stuff with snakes, to mail to your 
most hated exes

• Whisper secrets into a Mason jar 
and watch as it poops out quarters 
for the really good ones

• Use a giant Mason jar to hold all 
your other Mason jars to save 
space

• Fill them with water and set them 
out under some energizing, bug-
filled moonlight—for water that’s 
sure to wake your tender spirit

• Store your marbles in a Mason jar, 
so you don’t lose them 

• Put food in them!
It isn’t necessarily easy to pin down 

why the symbolism of Mason jars is 
culturally prolific. Why they may be 
the source of irony, however, is easy 
to identify. When I was a kid, Mason 
jars were all we had to drink out of, be-
cause we were poor—along with a lot 
of other poor people. They were explic-
it symbols of poverty and lower class. 
It wasn’t cool to have a cupboard full 
of mason jars, which is why they are 
currently provocative. The middle-class 
to upper-class white suburbanite’s ob-
session with Mason jars seems to iron-
ically slap the multitude of issues sur-
rounding poverty in its hypothetical 
face and only a handful of people seem 
to be paying attention to this. So, be-
fore you drink your PBR out of a Mason 
jar, maybe get online and donate some 
money to the Haiyan/Yolanda relief ef-
fort or something and cut your asshole 
down to a responsible size.
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Mystic GentleMen’s club
Now hiring girls 18+
Open auditions daily

Noon-6pm or contact
John at (503) 803-1830

 all-new booM booM RooM!
New look! New sound! New feel!

Classy exotic dance club on upscale 
SW Barbur Blvd. Seeking top-quality 

dancers. Call (503) 919-8644
Auditions daily 2pm - 8pm

staRs cabaRet
1550 Weston Court NE

Salem, OR
(503) 370-8063 Auditions Daily

cabaRet
17544 SE Stark St. Hiring girls 18 & over.

Auditions Mon-Sat 2pm-9pm.
Call (503) 252-3529

new attitude! no dRaMa!
loweR Fees!

Stars Cabaret Beaverton is under new 
management and hiring top NW enter-
tainers for day, mid and evening shifts.
Please contact the club for schedule and 

audition info at (503) 350-0868
club RouGe is HiRinG

PoRtland’s toP enteRtaineRs
Drop-in auditions are 6pm-8pm daily

Call the club for an appointment out-
side those times (503) 227-3936

bottoMs uP is auditioninG!
Now auditioning 18 & over. We offer 

initial training for inexperienced
dancers. Call for details.

Sam (503) 314-9514 or (503) 621-9844
landinG stRiP

Now hiring fun, energetic dancers!
Also accepting applications for all other 

positions. Please apply in person at: 
6210 NE Columbia Blvd

Portland, OR 97218
tHe all-new staRs

cabaRet bRidGePoRt
is seeking professional entertainers 
and staff! You have seen the rest,

now come work with the best!
Call (503) 726-2403

devil danceR PRoMotions
Booking 4 Casa Diablo & other strip clubs.
Wanted: Angelic faces with devilishly 

delightful bodies. Make more $$$ than 
God! 18+, no experience necessary.

Stage fee is only $2 per shift.
Call (503) 222-6600 now!

www.DevilDancer.com
acRoPolis

Now hiring dancers 18 & over
All shifts needed (7AM - 2:30AM)

Call today!
Jim 503-810-2902
Tony 503-810-2893

tHe Pallas club and
dReaM on saloon

are now hiring dancers 18 and over.
For scheduling at Pallas Club,

call (503) 477-3448 and
for Dream On Saloon,

call Jersey (503) 422-3655.
now HiRinG

money-motivated dancers!
Call (503) 274-1900

wild oRcHid
Now hiring dancers!

Daily auditions from 1pm-5pm.
Call (503) 737-7180 for more info!

saFaRi sHowclub
Top entertainers

Auditions daily • (503) 231-9199

CLASSIFIEDS
for advertising information, call 503.804.4479

dennis HoF’s woRld FaMous
bunny RancH

Now hiring fun girls! If you are over 18, 
outgoing, friendly and would like to 

make lots of money, then give
Madam Suzette a call TOLL FREE
(888) 286-6972, or (775) 246-9901
We will work around your schedule

and provide housing.
Visit us at www.BunnyRanch.com

(You don’t have to be on T.V.)
now HiRinG danceRs

21+ for Pirate’s Cove and dancers
18+ for Assets, Glimmers, King’s Wild,

Nicolai St. Clubhouse & Riverside Corral.
Call (503) 268-7429

inteRested in adult
FetisH ModelinG?

Please text or call (503) 896-6689
Competitive rates • Safe environment

Cash paid
danceR$ to be baRtendeR$

Part-time • Will train
Grand Cafe 832 SE Grand Ave

Portland, OR 97214
Interviews at 6pm daily!

(503) 230-1166
XPose

Hiring dancers & staff
Call (971) 217-4880

   • MISCELLANEOUS •
wHeRe Hot Guys Meet

Browse ads & reply FREE!
Send messages Free!

Portland (503) 299-9911
Seattle (206) 877-0877
Use FREE code 3210

GentleMen’s baRbeR
Topless barbering in Portland

Just $50 + tips (18 & up)
Professional/licensed/talented

Private location near 122nd & NE Glisan
11am-7pm daily

Samantha (971) 233-1307
Accepting Visa/MasterCard

dunGeon sPace lease
Close-in SE Portland.

Large, ground-floor space in building
housing other adult business tenants.
2 restrooms, storage, available 12/1

(503) 577-5076
adult Movies

DVD + VHS - Some new
May trade - $1 each

Also, transfer home movies to DVD
Call by 9pm

Herm (360) 901-2856

ADVERTISE HERE 503-804-4479

biG Money ....... no dRaMa!
No pole dancing nude for dollars, no 

movies your kids might see. 
No experience necessary.

Pussycats - 4 Portland locations
(503) 680-2337
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I waited patiently for the 
bartender—card in hand. 
It was a dismally slow 
and grey afternoon at the 
NE strip club off Inter-

state; I glanced at the peo-
ple watching from the dark 
privacy of their seats and 
staring at the lit-up stage. 
The dancer on stage was 
maintaining her composure, 
but she had a dozen pairs 
of eyes upon her, and yet, 
only $3 at her feet. Still, she 
danced, stripped and some-
how managed to keep her 
shoulders from slouching in 
frustration as she picked up 
her meager tips at the end 
of her ten-minute set. I’d giv-
en two dollars and kept my 
eyes glancing around the 
club, noting the saturation of 
posters, beer ads and lottery 
signs tacked on the walls, 
(crowding the place like bod-
ies were not).

In these commercially 
festive months, we are re-
minded that it is the season 
of giving. Salvation Army 
bellringers jangle a greeting 
at every major grocery store 
and public schools set up 
large canned food donation 
boxes. It is the time of year, 
when Americans are specif-
ically reminded to be more 
generous to their fellows. 
But, strippers are hoping for 
generosity and open wal-
lets all year long. The anxi-
ety that accompanies relying 
on the kindness of strang-
ers for your sole income is 
indescribable, and is part of 
why I drink. As author Mar-
garet Atwood wrote regard-
ing strippers, “You have to 
have talent to peddle a thing 
so nebulous.” And, indeed, 
despite the industry phrase 
“staring is stealing,” the av-
erage strip club customer 
spends more on alcohol for 
themselves, than they will to 
watch naked ladies dance. 
It’s like entertaining an army 
of Mr. Pinks all night. Relying 
on the kindness of strang-
ers—we make a living of 
it. In the season of giving, I 

wanted to understand, what 
motivates somebody to do-
nate, or rather, to tip?

Biologists, neurologists, 
behaviorists, sociologists, 
psychologists and many oth-
er ‘ists’ have been study-
ing this for years, with a few 
interesting findings.  Re-
cent research led by Paul 
Zak, Director of The Center 
For Neuroeconomics Stud-
ies at Claremont Gradu-
ate University in California, 
demonstrates that the hor-
mone oxytocin can greatly 
increase generosity in hu-
mans, but only when we’re 
prompted to identify emo-
tionally with another person. 
One example of this, would 
be like when one stripper will 
give money to another strip-
per whom she may not know, 
but recognizes as having a 
rough time. Stripper A feels 
the empathy for Stripper B, 
because she identifies with 
that situation. Omri Gillath, 
a social psychology profes-
sor at the University of Kan-
sas says, “No one has found 
one gene for generosity,” he 
says. “There is something 
very important in the actu-
al decision-making process 
that we don’t understand 
yet.” Christian Smith, a Notre 
Dame Sociology Professor, 
says that in studies regard-
ing altruism and generosity, 
some things are known:

• There are different 
kinds of giving. People give 
for strategic, altruistic, sen-
timental, impulsive, habitual 
or ideological reasons.

Is it situational generosity, 
when the guy who brings out 
his bachelor buddies wants 
to impress them and not the 
dancer, when he makes it 
rain on stage?

• People who are reli-
gious tend to give more.

• People who have more 
money, don’t necessarily do-
nate more. The opposite is 
often true.

Interestingly, many strip-
pers will claim that blue-
collar patrons typically lay 

down more cash 
than suit-wearing, 
Lamborghini-driv-
ing dudes.

• Generosity is 
good for you— se-
nior citizens who 
volunteer live lon-
ger.

• Holiday giving 
is often strategic, and moti-
vated more by year-end tax 
deductions, than the senti-
ments of the season.

• Guilt isn’t a great moti-
vator.

I guess this means, that 
hassling people for dollars, 
isn’t a terrific strategy.

Economist James An-
dreoni theorized that people 
who give experience inter-
nal satisfaction that he calls 
the “warm glow.” Other re-
searchers call it “helper’s 
high” — a psychological sen-
sation that increases feelings 
of self-worth and makes peo-
ple want to give again. Amer-
ican Psychotherapist, Na-
thaniel Branden, has stated, 
“There is overwhelming evi-
dence that the higher the lev-
el of self-esteem, the more 
likely one will be to treat oth-
ers with respect, kindness 
and generosity.”

If you watch the news, 
you know that every year 
somebody surreptitious-
ly drops a huge donation, 
such as a gold watch or 
winning lottery ticket, into a 
Salvation Army bucket and 
the media makes a men-
tion of this atypical dona-
tion. Drive-thru businesses 
experience the “pay-it-for-
ward” phenomenon such as 
what occurred on Decem-
ber 23, 2008. For five hours, 
each car in the Starbucks 
drive thru in Goodlettsville, 
Tennessee,  paid for the or-
der of the car behind them. 
Happy little tidbits, sprinkled 
amongst the leading news 
stories of school shootings, 
foreign wars and govern-
ment collapse might seem 
inane in comparison, but 
they are a pleasant remind-

er of the gentle side of hu-
manity. Empathy, generosi-
ty and kindness are perhaps 
the only reason that Homo 
sapiens have lasted this 
long on Earth.

I didn’t have any cash. 
The bartender was wiping 
glasses, keeping the mood 
light by yelling over a P.O.D. 
song to ask if I wanted an-
other lemon slice to chew 
on. I had an idea and shout-
ed back, “How many girls are 
on this shift?” “Five.” “What is 
the stage fee for this shift?” 
He looked at me warily. “It’s 
ten dollars. But, we aren’t 
holding auditions now.” I 
took another deep breath to 
yell, “Where is your ATM?” 
He pointed—seemingly con-
fused as I hopped off the bar-
stool and trotted over and re-
turned with $20s in hand. The 
bartender was still watching 
and leaned in as I reached 
over the shiny wooden bar 
while holding out the cash. 
“I want to pay their stage 
fees.” He cocked his head 
and blinked twice. “Keep the 
ten for yourself,” I said firmly. 
He did, and he thanked me. 
I could feel myself smiling as 
I looked around once more, 
taking a sip of my hot water 
and lemon, before I turned, 
skipped out the door and into 
the rain.

Elle dances at The Lucky 
Devil Lounge.
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